
class manufacturing
infrastructure across
the country with focus
on railways, roads,
ports and inland
waterways and housing
for all. India has a lower
contribution from the
manufacturing sector
to the GDP at 17%
compared to 36% in
China, 23% in Korea

and Germany.
To ensure success of

the initiative and turn
the dream of India as a
manufacturing hub into
ground reality, the
government has
announced several
incentives such as
declaring the road
sector as an industry,
simplification of

regulatory compliance,
improvement in
resource management
programme, duty-free
imports of certain
identified equipment
for construction plants,
FDI of up to 100 per
cent in certain
manufacturing sectors
and 25% tax on the
new manufacturing
companies. Overall, the
reduction in logistics
cost through rail-port
connectivity, availability

of raw-material
feedstock within the
region, the pro-active
policies of the
government, the huge
investment interest by
global majors and most
importantly a huge
market for
consumption is set to
redefine the
manufacturing
landscape in the Delhi-
NCR region in
particular and across
the country in general. 

CONSUMER CONNECT INITIATIVE

Make in India to change Delhi-NCR business landscape
end-use industries of
auto, packaging
(including bulk
packaging),
plasticulture
applications,
electronic appliances,
etc. which are
concentrated mostly
in UP and Delhi- NCR
(more than 50%).
However, plastic
processing in other
parts like Rajasthan,
Punjab, Haryana,
Uttarakhand, J&K and
Himachal Pradesh
are expected to grow
based on increased
availability of
feedstock and higher
focus on
manufacturing
sectors as part of
Make in India
initiative and
Dedicated Freight
Corridor.

The synergies
between feedstock
availability in North
India close to the
consumption area
would boost
manufacturing and
processing of

petrochemicals into
plastic end products
like pipes, tubes and
storage tanks. As per
one report, the
Indian PVC pipes and
fitting markets will
grow at double digit
CAGR over the period
of 2015-2020 to
reach Rs 32,700 crore
due to increased
demand from the
irrigation sector,
construction sector
and more
importantly due to
gradual replacement
of conventional
piping systems.

Moreover, at
157.35 million
hectares, India holds
the second largest
agricultural land in
the world with only
44% under irrigation
and a substantial part
of this being in the
land-locked North
India. Fluctuations in
rainfall and threat of
drought has led to
the government's
focus on increasing
irrigation coverage
leading to demand
for plastic pipes and
storage tanks.

The availability of
feedstock from
Panipat would also
boost the ancillary
manufacturing
activity in Delhi-NCR
region, which is
already established
with large
automobile, fast
moving consumer
goods and heavy
industries. Several
manufacturing
companies such as
Maruti Suzuki,
Ranbaxy
Laboratories, Escorts
Group, Honda, GSK
Consumer and
Nestlé India are
present in the NCR,
which has been
enriched by a rich

reservoir of skilled
and relatively low
cost workers with
good infrastructure
and harmonious
industrial relations.

Apart from the
Delhi-NCR area,
other prominent
manufacturing hub in
North India deriving
impetus include
Gurgaon, Dadri-
Noida-Ghaziabad,
Manesar-Bawal,
Kanpur, Lucknow
and Chandigarh
through the Make in
India initiative along
with the dedicated
freight corridor in and
around these cities.
The western
dedicated freight
corridor connecting a
distance of 1483 km
between Delhi and
Mumbai will be a
broad gauge railway
corridor that will
bring down the
logistics cost for the
trade in the land-
locked northern
states by connecting
them directly with

JNPT - the hub port
on the west coast.

To add to this
impetus, the Make in
India initiative with
focus on
manufacturing and
import substitution
will not only
transform the Delhi-
NCR region, but also
contribute to the
economic
transformation of
several other cities in
the western region
including Mumbai,
Pune, Bhiwadi,
Jaipur, Ahmedabad,
Vadodara and Panaji.
Other cities in the
eastern and southern
region include
Kolkata, Guwahati,
Patna, Jamshedpur,
Hyderabad,
Vishakhapatnam,
Bangalore, Chennai
and Coimbatore with
cooperative,
collaborative and
competitive
federalism.

Make in India
initiative, launched
with an aim to boost
industrial growth, has
already caught the
imagination of global
economic
powerhouses that
has resulted in an
investment
commitment of over
Rs 15 lakh crore. This
was an outcome of
the participation of
over 2,500 global
players from 70-odd
countries and 8,000
domestic companies
at the week- long
event held earlier in
February this year.

The initiative aims
to enhance
manufacturing
contribution to the
GDP by facilitating
investments, foster
innovation, protect
intellectual property
and build best-in-

Kamal Poddar, Managing
Director, Choice Group

Plastics are derived
from
petrochemicals

and are increasingly
found in automotive,
construction, electronics,
healthcare, textiles and
consumer goods
industry. Hence with the
increasing presence of
refineries in the western
region coupled with

options of importing
due to proximity of
ports, the consumption
of plastics was so far
more tilted in the
western part of the
country, accounting for
close to 50%.

However, the
commissioning of Indian
Oil Corporation's
petrochemical complex

at Panipat has opened
up the doors for the
North Indian market to
set up downstream
polymer processing
units to cater to the
demand of the land-
locked states.

According to a FICCI
report, the bulk of
consumption in
northern India is from

THE ECONOMIC TIMES, NEW DELHI, TUESDAY, MAY 17, 2016

>>

pg 8



Make in India
engages several key
drivers to boost the
manufacturing effort.
Under 'Ease of Doing
Business', India aims
to achieve a rank of
50 in the World Bank
Doing Business
indicators in the next
three years. A
coordinated
programme has been
initiated across
ministries and state
governments to
increase
administrative
efficiency through
simplified, time-
bound and online
processes.

Infrastructure and
industrial corridors
with world-class
facilities and
connectivities
constitute the second
pillar of the Make in
India programme.
Industrial Corridors
have been identified
across the country,
comprising National
Investment and
Manufacturing Zones
as manufacturing and
urban hubs. In
addition, Foreign
Direct Investment is
being encouraged by
further opening up
sectors and
facilitating entry of
overseas investors.

Technology,
innovation and
design are central to
Make in India,
supported by stronger
Intellectual Property
Rights regime and the
innovative Start-up
India, Stand Up India
campaign. Further,
skill development
under the Skill India
mission is also being
addressed in mission
mode by the
government.

Make in India
synergises with other
developmental
campaigns as well,
including Smart
Cities, Digital India,
and Clean Energy.
Twenty-five sectors
have been identified
for promotional
policies, cutting
across manufacturing,
infrastructure and
services sub-sectors.

Taken together, the
many policy
instruments establish
a sound foundation
for the growth of the
manufacturing sector
and create new
opportunities for
Indian manufacturers.
Take defense, for
example, where a
new policy
encourages private
sector participation in
procurement
estimated at $260
billion. In railways, an
ambitious
programme
envisages
investments worth Rs
8.5 lakh crore in the
next five years. The
electronics
manufacturing sector
is expected to attract
$100 billion worth of
funds by 2020.

The prospects for
the small and
medium enterprises
(SMEs) are
particularly exciting as
entire value chains
are restructured
under Make in India.

Partnerships with
large firms will enable
manufacturing
outsourcing
opportunities across a
range of sectors for
tier-1 and lower-tier
suppliers. Under Ease
of Doing Business,
setting up and
registering units is
being facilitated, and
returns and labour
regulations are
undergoing
simplification through
online processes. 

In alignment with
the government's
policies, CII has
undertaken many
initiatives under the
Make in India
umbrella. We were
privileged to be the
exclusive partner for
the mega-event,
Make in India Week,
hosted by the
Government of India
and the Government
of Maharashtra at
Mumbai in February
this year. The Make in
India Week was
attended by more
than 2000 foreign
companies from 102
countries and almost
70 business missions
from overseas.
Altogether over 1,000
foreign delegates
participated, along
with about 1,000
CEOs and industry
leaders, 9000 Indian
companies and about
4000 foreign
delegates participated
during the Make in
Indian Week. This
event strengthened
the India brand,
showcased the
successes of our
manufacturing sector,
and helped connect
foreign and Indian
firms for real business
opportunities. 

CII is also working
with the Department
of Industrial Policy
and Promotion
(DIPP) and state
governments on 'Ease
of Doing Business'. It
is also identifying top
sectors where India
can emerge as a
world champion,
along with policy
recommendations
that can unlock the
potential.

In line with the
'Zero Defect, Zero
Effect' aspiration for
high-quality and
sustainable
manufacturing as
enunciated by the
prime minister, CII is
strengthening the
services provided by
its Centers of
Excellence. Targeting
the areas of quality,
competitiveness, and
productivity as well as
green business and
energy efficiency,
among others, the
Centers offer a range

of capacity-building
programmes for
manufacturing firms
that help them attain
global benchmarks. 

Innovation and
technology are core
strengths for CII and
we are engaged in
creating awareness
and strengthening
capacities of Indian
enterprises through
several partnership
programmes with state
governments and
overseas institutions. It
is critical to build the
innovation pipeline in

manufacturing
companies, given the
advent of the Fourth
Industrial Revolution
including additive
manufacturing,
robotics, and the
internet of things.

Make in India is truly
a visionary mission and
industry is fully
committed to making
it a success for the
country's progress.

The author is
President,

Confederation of
Indian Industry

Dr Naushad Forbes

Make in India' is
an innovative,
multi-pronged

campaign launched by
the government to re-
energize the
manufacturing sector.
Introduced at a time
when manufacturing
growth was subdued,
it envisions raising the
contribution of the
sector to 25 per cent of

the GDP and, in the
process, creating 100
million new jobs. It
also aims at integrating
Indian goods in global
value chains.

CII has strongly
welcomed and
supported the Make in
India mission as it
believes that it can
catalyse new job
creation of the scale
necessary to achieve
our aspirations to

become a developed
nation. The prime
minister's action plan
to transform the
manufacturing sector is
practical and relevant
and CII is committed to
partnering with the
government.

The manufacturing
sector, estimated to
grow at 9.5 per cent in
2015-16 over a growth
of 5.5 per cent in 2014-
15, contributes about

17 per cent to GDP and
employs 12 per cent of
the Indian workforce. It
is estimated that 10-12
million young people
will enter the
workforce each year
for the next two
decades and each 1
percentage point
increase in
manufacturing growth,
could create as many
as 20-30 million
additional jobs.

CONSUMER CONNECT INITIATIVE

A Robust Platform for Indian Manufacturers
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